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(Driver of packaging in Th:

o AstiuInvadnatnn18ludsendg  wazdsurannislEnunngu

e 2555 gns1n1siiule GDP vasusenanaidu 6.5% wazlul 2556 A1an1saiiuInazl
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(Driver of packaging in Th
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nsaNsulsEnIu (Frozen food & Ready To Eat)
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NANI9UDIUTIVNUN WA

(Driver of packaging in

_ o UIueun1svned 2555 2R3N AUl
YUAVDILATDINU 5 -
(@auans) 2555-2559
Soft Drink 4,501.8 18.1
- Bottled water 1,340.7 15.3
- Carbonates 2,048.5 w w w w 13.3
- Fruit/vegetable juice 236.7 24.1

* . - Sport/energy drink 436.3 13.8
L8 ) (conolic Drink 1,958.7 75 —

- Beer | 1,451.3 6.8

Drinking Milk 815,400 tons 18.6

fi1: Drinktec Press Conference, 5 Mar 2013 (Bangkok)
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(Driver of packaging i FUTURE

o Usend Inaidunnasndnduarlvinuudsnlva
U laNn (Regional manufacturing site located in Thailand)

%WWW RS <= Nestle

* duwalniinufein13veusTiueiNin was i production scale vy
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WAL EUYRIUTTYNUN (P/

dAgyUrunans ] INTUAY

AEARY

(GEVIW)
dmiuggeeny 0.0 45.5 9.1 45.5 0.0 2.00
dmiuaseunifen 0.0 54.5 27.3 18.2 0.0 2.36
genINguY 27.3 54.5 18.2 0.0 0.0 3.09
VNN 27.3 63.6 9.1 0.0 0.0 3.18
fesensieldluusiazads 18.2 54.5 0.0 27.3 0.0 2.64
WUSUA 27.3 36.4 36.4 0.0 0.0 291
s Jandmivussasi 18.2 45.5 36.4 0.0 0.0 2.82
YUIALENAS 0.0 54.5 27.3 18.2 0.0 2.36
SleiAa 18.2 27.3 18.2 27.3 9.1 2.18

*5=lanuddnluidetuinniolutenseii 4= Tianuddgylusadetiuunn 3= Thanuldlaluimdeiu 2= aulauslals
pudAyvseliaNddytoy 1=1dlatpevseluresliniudiy

o o
ey [ E %’
= p} = 3
c [ a3
Bl 2 = 1 [
b S (a3 E c hCY = 74
c g S > o = ag G
o) = o @ e [
7 <« @ N p} 'ag G
1\ 2 st (— =
> 9;) & < [ G
5 s -S [ (s
' £ E 2
= : -
(\g

77 : Market Statistics (WPO, 2009)
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Hafufidinarionufein15909UTTY
fsituiivarnvane tnetidefidnalviussgios
Aaasunuasty Saludnwariidunis
WasuuwlasuuuUaed uaznisiUasunlasiisiug
Tuszozen datladomanildmadsnudesnisly
ﬂwaLﬂﬁsuLLanmaqgﬂmeaqmsf\;ﬁmﬁﬁ

wiauss M

dwiunsauniuiisn FUIALANAY

annsothnduaninald A7

wosud \ Asldnu

|
asisuiaRdmivUsTyid | ' ———) 71m

s - ' FA W
NaRanisioliluwAazads

AzAanaUTe

d1Any INTUAY

dwnans o U R GAGLY

(Rating*)
nslganu 58.8 32.4 5.9 2.9 0 3.38
ufinsiudswndey 61.8 29.4 5.9 0 0 3.36
311 47.1 41.2 5.9 0 5.9 3.20
Yo 52.9 235 17.6 2.9 0 3.16
GRIENEEY 35.3 50 11.8 0 0 3.11
annsarndunlgluale 52.9 23.5 17.6 0 0 3.11
ML TARFMSUUTIIN 44.1 38.2 11.8 0 0 3.09
ALMINFUY 38.2 47.1 8.8 0 0 3.07
sesensielilunsiazas 41.2 32.4 17.6 2.9 0 2.98
AU 29.4 50 11.8 2.9 0 2.93
udause numu 38.2 35.3 11.8 0 5.9 2.82
WuTUA 17.6 38.2 324 2.9 2.9 2.62
dmsunseunsIAes 14.7 32.4 32.4 14.7 0 2.49
YUIALANGS 235 38.2 8.8 8.8 5.9 2.42
dmsurgeeny 14.7 353 20.6 14.7 2.9 233

*s=lanuddnluidetunniolutensei 4= Thanuddyludetiuunn 3= Tanuldlaluideriu 2= aulauslalls
Ay vselaNddgtey 1=ldlatpevseludeslinudiy

i : nnsdunainguiegsiusnaunisussataeilussmalne Tngaanduwanadin
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Million Unit
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|l Metal Packaging | Rigid Packaging ld Glass Packaging

(Zl/i’)i/f?é?é)\?f)i&’ﬁ)’}‘l#@f?ﬁﬁ) | aseptic carton [l Paper Packaging lud Flexible Packaging

Puaumsldussadaueiludszmelng uwunaudssinnussium

17&/’7: euromonitor international (2011) U 2552-2557
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OPL Tena

OPL1 [fhwasgmagiimanininwesUssma Mdosentsidugudnarsnisnszaeduimdmiunis wssnulnefigngeuludeves mmw uazvianmsatvayuluiui
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Y g 9
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Food consumption Alcoholic drink value | Soft drink vale sales Mass grocery retail
sales sales

2013 2017e 2013 2017e 2013 2017e 2013 2017e

China 13.3% 13.1% 8.3% 8.6% 7.5% 7.1% 8.8% 9.0%
Indonesia 7.9% 9.3% 6.7% 6.4% 6.0% 6.5% 13.2% 13.7%
Philippines 4.32% 4.16% 7.19% 6.86% 7.20% 7.75% 6.92% 6.85%
Malaysia 2.9% 3.0% 3.4% 3.6% 4.0% 4.9% 8.0% 8.0%
Singapore 4.46% 2.41% 6.04% 5.64% 3.49% 2.94% 2.92% 2.76%
Thailand 7.03% 5.99% 6.87% 7.5% 6.32% 552 6.96% 6.63%
Vietnam 8.0% 9.0% 14.3% 14.0% 15.1% 14.2% 12.8% 1.27%

Source: Business Monitor International 2013
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(New packaging

> fhegrsussadusineaiin (Active Packaging)

Without Scavenger

’. '.
OUTSIDE INSIDE

With Scavenger

N "
OUTSIDE INSIDE
s -
v O; molecule initially located
», ' «.« o:mldo the confainer
. - . O, molecule initially located
a ii e inside the container

> fheg19Us9ingiaann (Intelligent Packaging)
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